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1. INTRODUCTION

Ownership of a house or residence has become a major need for a person, especially a family, therefore the
business in the property sector is very promising. Boekit Serang Damai as a housing developer in Serang City plays a
role in providing for the needs of the community. The community's need for housing is extraordinary in line with the
population growth which has increased significantly, so that Boekit Serang Damai as a developer is here to help meet
the community's needs.

Consumer decisions to buy a product or service generally consider price, product or service quality.
Likewise, potential consumers who will buy a house also consider this. Therefore the perception of price and
product quality plays an important role in generating potential consumer interest (Mardiasih, 2019).

Purchasing decisions are closely related to feelings and emotions, if someone feels happy and satisfied in
appraising goods so that it strengthens buying interest. Consumer purchasing decisions are a very important
phenomenon in marketing activities. Purchasing decisions are consumer behavior in determining their choices after
according to their interests (Nugroho et al, 2020).

Based on the results of the preliminary survey, it is known that the company's house sales fluctuated from
April 2020 to May 2021. One of the causes of these fluctuations is the difference in price and quality policies
offered by competing companies or other companies that are both engaged in property field.

Likewise with the Boekit Serang Damai Developers, where price is the main factor in increasing sales, by
providing promotional prices to potential customers as a means of increasing sales, but when the promotion is over,
prices return to normal and re-enter the competition with housing prices from competing companies. , this is where
the company is quite heavy to increase sales volume.

Another important variable that needs to be considered to attract consumer interest to encourage consumer
purchasing decisions is product quality. Product quality is determined by its usability, function, durability, reliability,
raw materials and so on which underlies the product to have the quality that consumers expect (Silviana and Hutasuhut:
2017). Likewise with the quality of Boekit Serang Damai housing, there are still deficiencies that must be paid more
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attention to by the developer. such as walls quickly cracked and others.

Furthermore, based on the phenomenon mentioned above, this variable is very interesting for further research
in the hope that business activities in this housing will be more motivating for both developers and potential buyers in
making their choices on home buying decisions to meet their needs.

Literature Review and Hypothesis
Price and Product Quality on Purchasing Decisions

Tjiptono and Chandra (2016), argue that price is the amount of money (monetary unit) and/or other aspects
(non-monetary) that contain certain utilities or uses needed to obtain a product. Furthermore, it was also stated that
prices can affect two factors, namely internal factors and external factors. Kotler and Armstrong (2017) suggest that
there are several price indicators, namely
affordability, price according to ability or price competitiveness, price compatibility with product quality and price
compatibility with benefits.

Quality is something that has its own scope which is different from quality in the view of the manufacturer
when issuing a product which is known for its true quality. Furthermore, the product is the producer's understanding
of something that can be offered as an effort to gain company benefits from fulfilling consumer needs. Kotler and
Armstrong (2017) argue that product quality is the characteristic of a product or service that depends on its ability to
satisfy customer needs that are denatured or implied. While the product quality indicators themselves according to
Tjiptono (2017) are performance, durability, compliance with specifications, features, reliability, aesthetics, quality
impressions, and serviceability.

Agustina et al (2018), argued that purchasing decisions are individual activities that are directly involved in
making decisions to purchase the products offered by sellers. Purchasing decision indicators according to Kotler and
Keller (2018) are product choice, brand choice, dealer choice, purchase amount or quantity, purchase time and
payment method.

Research conducted by Nugroho et al, (2020) found that there was an influence on product quality, perceived
price and location on purchasing decisions. Furthermore, Mardiasih's research (2019) obtained the results that
perceptions of price and product quality have a positive and significant influence on purchasing decisions. For research
by Kumala and Anwar (2020), it results that price and product quality affect purchasing decisions.

Next, build a framework based on the literature review and previous research described above as shown in
Figure 1.

Figure 1. Thinking Framework

1 H1
Price =
(X1) \
H3 Buying I.)ecision
(Y)
Product Quality j
(X2) =

Based on the
framework and description of the previous research described above, the research hypothesis is put forward as
follows:

H1: Price has a positive and significant effect on purchasing decisions at Boekit Serang Damai Housing (BSD).

H2: Product quality has a positive and significant effect on purchasing decisions at Boekit Serang Damai Housing
(BSD).

H3: Price and product quality simultaneously have a positive and significant effect on purchasing decisions at Serang
Damai Boekit Housing (BSD) City.
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2. RESEARCH METHODS

The type of research used is quantitative research using survey methods, namely research using
guestionnaires as one of the tools used to obtain data from selected samples as material for analysis of the variables
studied both sociologically and psychologically (Sugiyono 2017).

Sampling in this study was incidental sampling, where consumers who came to the Boekit Serang Damai
(BSD) marketing office were sampled. The number of samples in this study was 97 respondents. The data collection
was carried out for 3 months, from April to June 2020. The source of data analysis in this study was primary data and
secondary data. Primary data obtained through distributing questionnaires. Secondary data in the form of sales volume
data, price lists, product quality specifications, and other literary sources are obtained from companies and other
sources, which are used to analyze problems
problems, forming hypotheses, frameworks and other qualitative analysis.

Furthermore, the data analysis method used in this study is multiple regression analysis withsoftware SPSS
(statistical package for social science) version 26.0. as a data processing tool.

3. RESULT AND DISCUSSION

The results of this study will describe the analysis of statistical test results with multiple linear regression
methods to answer the proposed research hypothesis. Statistical test results include: 1. Validity and Reliability test, 2.
Classical Assumption test (test for normality, linearity, heroscedasticity test, and multicollinearity test), 3). Multiple
Linear Regression Test, 4). Determination Coefficient Test.
1. Validity and Reliability Test
The results of testing the validity and reliability as in table 1,

Table 1. Validity and Reliability Test Results

Validity Test Results Reliability Test Results
Price Validity
Instrument r count r table Is. Variable Cronbach | Criteria Is.
alpha
X1.1 0.746 0.204 Valid X1 0.698 0.60 Reliable
X1.2 0.684 0.204 Valid
X1.3 0.752 0.204 Valid
X1.4 0.721 0.204 Valid

Product Quality Validity

X2.1 0.600 0.204 Valid X2 0.835 0.60 Reliable
X2.2 0.857 0.204 Valid
X2.3 0.515 0.204 Valid
X2.4 0.772 0.204 Valid
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X2.5 0.573 0.204 Valid
X2.6 0.869 0.204 Valid
X2.7 0.540 0.204 Valid
X2.8 0.773 0.204 Valid

Purchase Decision Validity

Y1 0.721 0.204 Valid AND 0.771 0.60 Reliable
Y2 0.681 0.204 Valid
Y3 0.702 0.204 Valid
Y4 0.672 0.204 Valid
Y5 0.781 0.204 Valid
Y6 0.544 0.204 Valid

Source: Primary data, processed in 2021
Based on the results of the data analysis, all items in the variable price, product quality and purchasing
decisions are declared valid because the value of r count is greater than the value of t table (0.204). Furthermore, the
results of reliability testing on instruments based on valueCronbach alpha for all research variables (price, product
quality, and purchasing decisions), declared reliable because of the valuecronbach alpha greater than 0.6, so that

research with the variables and items used can be continued.
2. Classical Assumption Test

A. Normality Test

The normality test can be seen in table 2 below:

Table 2. Data Normality Test with Kolmogorov-Smirnov
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The results of the Kolmogorov-Smirnov Unstandardized Residual test can be seen from the Asymp value.
Sig. (2-tailed) of 0.200 > 0.05. This means that the residual data of the research instrument is normally distributed.
B. Linearity Test
The linearity test can be seen in table 3 below:
Table 3. Data Linearity Test with the Glesjer Test

Model Unstandardized Coeficients | Standardized Cocficicnts Sig.

B Stand Error Beta t z
Constant 1.434 0.957 1.499 0.137
Price -0.090 0.058 -0.184 -1.562 0.122
Product Quality | 0039 0.030 0.155 1316 0.191

a. Dependent Vanable: hetero
Sumber: Data primer, diglah, 2021

Based on the output in table 3 it is known that the significance value of the price variable is 0.122 and the
product quality variable is 0.191, because the value of both variables is greater than 0.05, it is concluded that the
regression model used is linear and feasible for further research.

C. Heteroscedasticity Test
The Heteroscedasticity Test can be done by using a picture pattern, which can be seen in Figure 2 below:
Figure 2 Heteroscedasticity Test
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Source: Primary data, processed, 2021
It can be seen that the dots spread randomly above and below the number 0 on the Y axis, and do not form
a certain pattern or are irregular. This shows that there is no heteroscedasticity in the regression model so that the
regression model is feasible to use.
D. Multicollinearity Test
The results of the multicollinearity test in this study can be seen in Table 4
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Table 4 Multicollinearity Test

Unstandardized Standardized Collineanty
Model Coeficients Coeficients Sig. Statistics
B Std Error | Beta t ITolerace | VIF
(Constant) 956 1,562 0612 | 0.542
Price 387 0.094 0407 | 6.215 | 0.000 771 1.297
Product Quality | 420 0.049 0.562 | 8592 | 0.000 771 1.297

a. Dependent Vanable: hetero
Source: Primary data processed, 2021
Based on table 4, the VIF value for price and product quality is 1.297 and the tolerance is 0.771 with the
test criteria that is if the VIF value is < 10 and thetolerance > 0.05, it can be stated that there is no linear relationship
between the independent variables in the regression model, so there is no multicollinearity problem in the regression
model.

3. Multiple Linear Regression Test
Table 5. Linear Regression Test Results

Unstandardized Standardized Collinearnity
Model Coeficients Coeficients Sig. Statistics
B Std Error | Beta t Tolerance VIF
Constant 0.956 | 1.562 0612 | 0542
Price 0.587 | 0.094 0407 | 6215 |0.000 0.771 1.297
Product Quality | 0.420 | 0.049 0.562 | 8592 |0.000 0.771 1.297

a. Dependent Vanable: hetero
Source: Primary data processed, 2021 Based

on the results of data analysis in table 5, the multiple linear regression equation can be explained as follows:
Italy = 0.956+ 0.587X1 + 0.420X2
Based on the regression equation it can be explained that:

1. The constant value of the purchasing decision variable is 0.956, implying that if the value of price and product
quality is 0, then the value of the purchase decision remains 0.956 units.

2. The value of the gradient coefficient (b1) of 0.587 implies that price has a positive influence on purchasing
decisions and if the price variable increases by 1 unit and if product quality is considered 0, it will increase the
purchasing decision by 0.587 units.

3. The value of the gradient coefficient (b2) of 0.420 means that product quality has a positive influence and if
the product quality variable increases by 1 unit and the price value is considered 0O, it will increase the
purchasing decision by 0.420 units.

4. Coefficient of Determination
To find out the value of the coefficient of determination can be calculated based on the results of the analysis of the
values in table 6 below:

Table 6. Test Results for the Coefficient of Determination

Model R R Square Adjusted R Square Std. Error of the Estimate

1 0.837 0.700 0.693 1.68954

a. Predictors: (Constant), Product Quality, Price
b. Dependent Variable: Buying Deciosion
Source: Primary data processed, 2021
Based on table 6 as a statistical analysis summary, the coefficient of determination can be formulated as
follows:
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KD = R 100%
KD = (0,8372)?x 100%
=0,700 x 100%
=70%
Based on the results of these calculations, it can be stated that the purchase decision is explained by the
variable price and product quality by 70%, while the remaining 30% is explained by other variables not included in
this research model, for example the attractiveness of advertising, service and so on.

4. CONCLUSION

Based on the results of the analysis and discussion of this study, the following conclusions can be drawn:

1. There is a positive and significant effect of the price variable on the decision to purchase a house at Boekit
Serang Damai Housing (BSD).

2. There is a positive and significant influence of the product quality variable on the decision to purchase a
house at Boekit Serang Damai Housing (BSD).

3. Thereis a positive and significant effect of the price and product quality variables on the decision to purchase
a house at Boekit Serang Damai Housing (BSD).
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