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Abstract: This study aimed to investigate entrepreneurship
learning in universities regarding the effect of achievement
motivation and creativity on student entrepreneurial interests
mediated by online social networks. Various private universities
in Lampung province collected data from 225 respondents
online. The data were analyzed using the structural equation

Keywords: model Smart Pls 3.2.4. this study investigated seven research
Achievement hypotheses in this study. The result of the research shows that
motivation; Creativity; achievement motivation and creativity have a significant effect
Entrepreneurial on entrepreneurial interest. The results also show that online
learning; social networking can mediate the relationship between
Entrepreneurial achievement motivation and creativity on entrepreneurial

interest. The findings of this study also contribute to the
conceptual framework for lecturers in entrepreneurship
learning to increase student entrepreneurship interest. It is
recommended to compare the entrepreneurial interest model
among state universities as a comparative study to understand
how to build entrepreneurial interest in universities as a
contribution to creating young entrepreneurs.

intention; University;
Online social network.

INTRODUCTION

The rapid development of information and communication technology provides many
conveniences; especially for humans, it is easier to get information and communicate
(Budiman, 2017). Online social networks based on internet technology have become an
important part of our lives (Tess, 2013). We can use the accessibility of online social media
networking platforms anytime and anywhere. Online social networks provide support and
benefits for users, including collaborative activities and creating creativity (Wu et al., 2017).
Online social networks can also create communities to communicate and share knowledge
based on similar activities, interests in a particular field, and background (Rismana et al,,
2016). Students can indirectly motivate themselves and develop their networks through
online social networks by joining organizations or groups around them (Finnah Fourqoniah,
2015). However, the potential use of online social networks in facilitating entrepreneurial
learning to increase entrepreneurial interest has not been studied much.

Entrepreneurial interest can define as a state of mind that focuses attention on all
activities related to entrepreneurship (Do & Dadvari, 2017; Krueger & Carsrud, 1993).
Interest in entrepreneurship is often considered a reliable indicator in predicting future
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entrepreneurial behavior, including behavior that is difficult to observe (Krueger, 2009). The
study of entrepreneurial interest represents several factors related to one's interest in
creating a new business, including personal traits, external and contextual factors (Karimi et
al, 2017; Remeikiene et al., 2013), one of which is the motivation for achievement (Saif &
Ghania, 2020; Utari & Sukidjo, 2020). According to McClelland's theory (1961), the reason
for achievement is someone who carries out entrepreneurial efforts driven by a desire to
obtain achievements and awards from others for their accomplishments (Karabulut, 2016).
Students who have high achievement needs tend to encourage someone to have a strong
desire to pursue the field of entrepreneurship (Amin et al.,, 2018; Segal et al., 2005). Another
factor that also supports the formation of entrepreneurial intentions is creativity. Creativity
has become a central theme in the entrepreneurial process. Many studies have confirmed the
relationship between creativity and starting a business, such as the novelty of ideas (Biraglia
& Kadile, 2017). These new ideas exemplify the traits of creativity that direct entrepreneurial
activity to start new ventures (McMullen & Shepherd, 2006). Creativity is critical at starting
a business because it contributes to designing products and providing services (Heinonen &
Poikkijoki, 2006).

Contextual factors that are also believed to increase entrepreneurial interest are
related to entrepreneurial learning in universities (Krueger et al., 2000; Nabi et al,, 2017;
Schlaegel & Koenig, 2014). Entrepreneurship learning must foster achievement motivation
to foster entrepreneurial interest (Adhimursandi, 2017; Aras et al., 2020; Karabulut, 2016).
In addition, fostering creativity through entrepreneurship learning is the key to encouraging
students to be creative and innovative in starting new businesses (Shi et al.,, 2020). According
to contextual factors, this study tries to include online social network variables as a mediation
based on cognitive, social theory (Albert Bandura, 1999). Where the social environment
influences the identification of human behavior, in this case, the presence of information
technology also affects the formation of entrepreneurial interest (Bai et al.,, 2021). The use of
online social networks in entrepreneurship learning is expected to maximize students'
potential, development of creativity, and independence (Husain, 2017). Empirical research
that examines the mediating role of social networks on entrepreneurial interest is still not
widely carried out; it is only recorded that (Do et al., 2020) examines the mediating effect of
social media acceptance on the relationship between entrepreneurial personality and
entrepreneurial intentions. Research GAP that distinguishes this research from previous
research is that this study uses online social networks to mediate achievement motivation
and creativity variables. In contrast, previous studies have not used many. For example, the
research of (Farooq et al, 2018) concluded that social support significantly affects
entrepreneurial interest mediated by attitudes toward entrepreneurship, social networks,
and perceived behavioral control.

The purpose of the study was to obtain information on how the influence of
achievement motivation and creativity in the formation of entrepreneurial interest in
university students in Indonesia. Online social networks were used as mediation in this
study. Based on the author's knowledge, several studies have used the mediating role of
online social networks, such as research (Do et al., 2020; Farooq et al., 2018). The novelty of
this research departs from advances in information technology, based on Bandura's social
cognitive theory (Albert Bandura, 1999), to create a new learning model. Another benefit of
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this research is a conceptual framework for university lecturers in learning entrepreneurship
to build entrepreneurial interest. Other parts of this research are organized into literature
review and hypothesis development (section 2), research methodology (section 3),
discussion findings (section 4), and conclusions (section 5).

LITERATURE REVIEW AND HYPOTHESES DEVELOPMENT

Building entrepreneurial interest must first be understood the factors that build
entrepreneurial interest. After that, it is necessary to find a solution to increase student
entrepreneurial interest in college. The model of increasing entrepreneurial interest in
universities has been discussed in various ways in the context of individuals, entrepreneurs,
and corporations (Bakry et al., 2019; Esfandiar et al., 2019; Fernandez-Pérez et al., 2014).
Online social networks that can increase entrepreneurial interest (Kim et al., 2016). At this
time, there is a phenomenon of changes in the social environment due to the influence of
information technology, where online social networks have a significant effect on the social
life of students (Farooq et al., 2018; Fernandez-Pérez et al., 2014). At this time, users can use
the accessibility of social media platforms anywhere and anytime that supports and provides
benefits, such as being used in collaborative learning and creativity (Wu etal., 2017) creating
knowledge-sharing communities, and forming entrepreneurial-based companies (Soto-
Acosta et al,, 2018), identify quickly in the field of marketing (Do etal., 2020)

Entrepreneurial intention is an individual's state of mind that directs his attention and
personal experience to planned entrepreneurial behavior (Boubker et al, 2021; Do &
Dadvari, 2017; Krueger, 2009). Practice the planned behavior (Krueger & Carsrud, 1993); the
higher a person's interest in taking an action, the better the actualized performance. In line
with this (Ajzen, 2011), the intention is assumed to be the extent to which people are
motivated and willing to do something the behavior. Entrepreneurial interest is a condition
that shows that in one's mind, there is a desire to build a business or create a new business
(Remeikiene et al., 2013). According to (Hasibuan & Apriandi, 2018; Osakede et al., 2017),
the factors that build entrepreneurial interest are divided into two factors, the formation of
an entrepreneurial spirit which is influenced by internal factors, and external factors. Factors
originating in entrepreneurship (internal factors) can be in the form of personal traits,
attitudes, motivations, individual abilities that can give individual strengths to
entrepreneurship, such as creativity, self-efficacy. Other factors come from outside,
entrepreneurial behavior that comes from the surrounding environment such as the family
environment, the business environment, the physical environment, the educational
environment, the socio-economic environment, and so on.

The model for developing entrepreneurial interest in this study combines several
theories, namely Ajzen's Theory of planned behavior (TPB) (1991). Ajzen said that a person's
intention to become an entrepreneur is influenced by attitudes, subjective norms, and
perceived behavioral control associated with self-efficacy. Bandura's social cognitive theory
is used to explain the mediating variables of social networks. The cognitive social theory
explains changes in human behavior, Bandura in (Schunk, 2012) states in his theory, namely,
the identification of human behavior as an interaction of human (person), behavior
(behavior), and environmental (environmental) factors. Students can obtain information,
knowledge, motivate themselves and develop their network by following organizations in
their social environment. So that there is an external drive and internal cognitive processes
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that encourage the learning process in online social networks (Jain et al,, 2012).

Motivation refers to a person's desire to work on complex challenges and make risky
decisions to succeed in entrepreneurship (Chaudhary, 2017). According to (Rokhman &
Ahamed, 2015), the need for achievement is a driving factor and vital characteristic behind a
person's actions that affect entrepreneurial behavior. Motivation is also achieved as a desire
to do the best, become a successful person, and perform according to competence (Do &
Dadvari, 2017). With the motivation of students to have a strong desire to explore
entrepreneurial activities that are ultimately interested in becoming entrepreneurs (Baidi &
Suyatno, 2018; Segal et al., 2005; Siswanti et al., 2019)

Creativity is one of the keys in the entrepreneurial process, and there have been many
studies confirming the relationship between innovation and starting a business, such as
novelty and ideas (Biraglia & Kadile, 2017). These new ideas exemplify the traits of creativity
that direct entrepreneurial activity to start new ventures (McMullen & Shepherd, 2006).
Moreover, creativity is critical at the beginning of starting a business because it contributes
to designing products and providing services (Heinonen & Poikkijoki, 2006).

The effect of achievement motivation on online social networks

The results of the study (Rahmawati, 2016) show that there is an influence between the
intensity of online social network users and student achievement motivation. Students who
have high achievement motivation will be able to take advantage of social networks well for
the progress of their business. The use of the Facebook social network can affect student
achievement motivation. It is proved that students who use the online social network
Facebook in selling online can motivate students to expand their business network (Zunaida,
2015).

Hypothesis 1: Achievement motivation has a positive effect on online social networks
The effect of creativity on online social networks

Creativity has a strong influluence on someone who will start a new business, where
someone who has high creativity can easisly find business opportunities, especially utilizing
online social networking facilities (Stopfer etal., 2013). Individuals who want to be successful
in their business must be able to develop their business through their business network they
have formed (Wibowo & Haryokusumo, 2020) Research show that online sosial network
have an effect on individual creativity(Kim et al., 2016; Ratten, 2016)

Hypothesis 2: creativity has a positive effect on online social networks
The effect of achievement motivation on entrepreneurial interest

Need for achievement is a driving factor that is a determining factor behind individual
actions, known as determinants of entrepreneurial behavior (Altinay et al,, 2012). In this
context, a high need for achievement means having an obsession with becoming an
entrepreneur (Zhao et al., 2005). Therefore, it is necessary to influence entrepreneurial
success, which will increase the need for achievement (Amin et al, 2018). Previous
researchers have also investigated that achievement motivation can build strong
entrepreneurial intentions from high achievement motivation (Amadea & Riana, 2020; Baidi
& Suyatno, 2018). Thus, the third hypothesis is that achievement needs have a positive effect
on entrepreneurial intentions.

H3: Need for achievement on entrepreneurial intentions
The effect of creativity on entrepreneurial intention
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Creativity and entrepreneurship are closely related, where creativity is essential in
entrepreneurial activities, and entrepreneurship is a creative activity (H. S. Chua & Bedford,
2016). The higher a person's creativity, the higher the effort to create a new business and the
possibility that its implementation will be effective (Maresch et al., 2016). Individuals who
have an interest in entrepreneurship must be creative and innovative in added value for a
product,creating opportunitie and increasing productivity (Ferndndez-Pérez et al., 2014).
The second hypothesis is that creativity has a positive effect on entrepreneurial interest.
Hypothesis 4: creativity has a positive effect on entrepreneurial interest
The effect of online social networks on entrepreneurial interest

Research (Brian Kumara, 2020; Finnah Fourqoniah, 2015) shows the results that
online social networks have a significant positive effect on student entrepreneurial interest.
Similarly, the results of research (Nordiana, 2014) on social media that affect student interest
in entrepreneurship, that there is a significant favorable influence on entrepreneurial
interest in selling online. The results of the study (Liu et al., 2018; Lugman et al., 2017) social
media, including online social networks, affect growing new businesses. Entrepreneurial
networks are not only individual thoughts on how to create new businesses but how to use
them for social and economic change (Ceresia & Mendola, 2020). Based on several research
results, we propose the fifth hypothesis is that online social networks have a positive effect
on entrepreneurial interest.

H5: online social networks have a positive effect on entrepreneurial interest
The effect of achievement motivation on entrepreneurial interest through online
social networks

Research (Y. P. Chua & Chua, 2017) examines the influence of personality (motivation)
on attitudes on Facebook through social networking sites (SSNs) on 327 students in Malaysia.
The results show that there is an influence of personality on attitudes on Facebook through
social networking sites (SSNs).

Research (Yasundari, 2016) on private university students there is a relationship
between the influence of motivation on entrepreneurship using social media Instagram.

H6: Achievement motivation has a positive effect on interest in entrepreneurship through
online social networks
The influence of creativity on entrepreneurial interest through online social networks

In recent years, many researchers have begun to pay attention to the creativity variable
on interest in entrepreneurship. Research (Chia & Liang, 2016) conducted a survey of
university students in Taiwan about creativity towards entrepreneurial interest; students
with high creativity can find business opportunities. Research (Khalifa & Oimaima, 2017)
shows results that social networks can increase entrepreneurial interest through the use of
online social networks. Research (Istimal et al., 2020) shows that student creativity is
influential through the use of online social networks in increasing entrepreneurial interest.
Research (Ip et al.,, 2018) studied the relationship of creativity, personality factors, social
capital to the entrepreneurial interest of university students in Hong Kong. Creativity is
divided into two parts, namely, originality and usefulness. Social capital mediates the
relationship between creativity and entrepreneurial interest. It is proven that students who
have high creativity are superior in entrepreneurship.

H7: Creativity has a positive effect on interest in entrepreneurship through online social
networks
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Figure 1. The Research framework of Entrepreneurial Intention
Figure 1 shows the theoretical model used in this study, in which this study uses several
research variables that shape entrepreneurial interest, which consists of achievement
motivation variables (Baidi & Suyatno, 2018; Putra & Rusmawati, 2020; Saif & Ghania, 2020).
Creativity (Tantawy et al., 2021), entrepreneurial interest (Karimi et al., 2017; Nabi et al,,
2017; Othman & Nasrudin, 2016), and online social network mediation variables (Ip et al.,
2018; Istimal et al., 2020).

RESEARCH METHOD

This type of research is quantitative research with an explanatory research approach
where the variable of student entrepreneurial interest is treated as a variable that can be
measured using research questionnaires (Maholtra, 2016).

This study also aims to explore the influence of achievement motivation and creativity
variables through online social networking mediation. came from several private universities
in Lampung, Indonesia, the research sample amounted to 225 students. This type of research
is a survey using random sampling, and research questionnaires are collected online from
December 2020 until February 2021.

Table 1 : Research instrument
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Variable Dimension item Zotal
Feelings of interest in entrepreneurship 3
Feelings of pleasure in entrepreneurial 3
Entrepreneurial activities 15
Intention Have high motivation for entrepreneurship 3
Desire to be successful in entrepreneurship 3
Readiness to take risks 3
Commitment and responsibility 2
Like challenges 1
Need for Achievement Likes to look for opportunities 1 8
Like feedback 2
Have a goal 2
Intellectual and artistic value 2
Orientation to work and achievement 2
Creativity Perseverance 2 9
independent 1
Self-confident 2
Wide association 1
The relationship between friends 1
ine Social Network Diversity of friends 1 5
Business idea 1
Friendship with successful entrepreneurs 1

Limited trials were conducted on 30 students prior to the actual research stage. The
purpose of this trial is to obtain a truly valid and reliable instrument and to ensure that the
instrument is good in terms of grammar, format, and layout. The SPSS21 software was used
to determine the validity and reliability of the instrument.

The Cronbach's alpha was greater than 0.60 for all four variables.

Table 2 Result of the reliability test

Cronbach's Alpha Cronbach's Alpha Based on Standardized Item Num. of [tem
Need for Achievement 0,853 8

Creativity 0,842 9

Online Social Network 0,804 5
Entrepreneurial Intention 0,925 15

Source: Results of SPSS 22 analysis

data from 290 samples were then analyzed using smartpls with a two-stage structural
equation approach. This step is used to test the research hypothesis. This technical analysis
aims, firstly, confirmatory factor analysis which aims to confirm the reliability and validity of
the constructs in the model whether they are in accordance with empirical data. Both models
of structural equations to test the research hypothesis. The data analysis process from the
beginning to the regression path analysis and data visualization is carried out by the R
statistical computer language (R core team, 2019)
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Smart PLS 3.2.4 had been used to test the relationship between variables in the actual
research. It started with the measurement of the analysis, followed by the structural analysis.

RESULTS AND DISCUSSION
Validity and Reliability

Convergent validity measures the extent to which several scales used to measure
similar concepts can capture a common construct. To measure convergent validity, several
indicators can be used, such as composite reliability (CR) and average variance extract (AVE)
(Joseph F. Hair et al., 2019) .

Table 1 shows the value of composite reliability, which shows the extent to which a
construct indicator can predict latent variables with a recommended value of more than
0.7(Joseph F. Hair et al,, 2019). The total amount of variance in the indicators provided by the
latent construct is represented by the extracted mean-variance, with a recommended value
greater than 0.5. The results of the calculation of convergent validity are shown in table 1.

Table 3 Variable Reliability Test

Variabel Total Cronbach’s  Composite Average

Item Alpha Reliability Variance

Extracted (AVE)

Need for 3 0,753 0.847 0.574
achievement
Creativity 4 0,730 0.843 0.649
Online Social 4 0,756 0.845 0.577
Network
Entrepreneurial 12 0,941 0.949 0.609
Intention

Discriminant validity is used to measure the extent to which the measuring instrument
used cannot function properly to describe other variables, which is indicated by the low
correlation value between the level of interest and different construction measures. This
validity assumes that items on the measurement scale of certain variables have a higher
correlation among other items on that variable compared to the correlation between certain
variable items and items from other constructs which are theoretically uncorrelated (Zait et
al, 2011). Looking for the AVE value is seen. The square root value of the AVE of each
construct must be much greater than the correlation of certain constructs with other
constructs.

Table 4 Discriminant Validity Test

Need for Creativity Online Entrepreneurial
Achievement Social Intention
Network

Need for 0,806

achievement

Creativity 0,701 0,758

Online Social 0,570 0,597 0,759

Network

Entrepreneurial 0,536 0,592 0,586 0,781
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Intention
Based on the calculation of research data, descriptive analysis of each variable is shown
in Table 3.

Table 5 Descriptive Analysis

N Minimum Maximum Mean Std. Deviasi
Need for achievement 224 1,00 4,00 71,91 8,907
Creativity 224 1,00 4,00 25,48 3,048
Online Social Network 224 1,00 4,00 27,69 3,734
Entrepreneurial 224 1,00 4,00 15,59 2,499
Intention
Need for achievement 224

Data analysis

The data that has been obtained is then analyzed using Partial Least Square (PLS). PLS
was chosen because it has various advantages, one of which is PLS can test formative and
reflective SEM models with different measurement scale indicators in one model. In addition,
data analysis in PLS also does not have to have a normal distribution and does not require a
minimum number of samples. The data analysis process in this study uses SmartPLS Version
3.2.4 and uses a two-step analysis approach. Significant levels of loadings, weights, and path
coefficients were solved by applying the bootstrapping method. Figure 1 shows the
measurement model for this study.

2 Mwig

- ~
e, M1
= -
e ¢ ~—— w12
: .

Figure 2 Measurement Model

The structural model shows the causal relationship between the constructs in the
model. The structural model analysis begins by measuring the variance inflation factor (VIF),
R-squared, F-square, Q square, and path coefficient (Joe F. Hair et al.,, 2014). Collinearity
problems are evaluated using the VIF value. The VIF value must be less than 5 to ensure that
there is no multicollinearity in the model before testing the hypothesis. The VIF value in Table
4 shows that there is no potential for multicollinearity in the model, with all variables having
a VIF value of less than 5, namely achievement motivation (2.114), creativity (2.215), and
social networking (1.672). After that, the analysis was continued by looking at the effect size
using F-square.

The effect size of the predictors was evaluated using Cohen's F2, which measures the

http://bajangjournal.com/index.php/JOEL


http://bajangjournal.com/index.php/JOEL

974

JOEL ISSN: 2807-8721 (Cetak)
Journal of Educational and Language Research ISSN: 2807-937X (Online)
Vol.2, No.7, Februari 2023

relative effect of the independent variable on the dependent variable. The predictor effect
sizes of the constructs in Table 4 show that the F2 values for achievement motivation and
creativity are in the small effect size category, namely 0.017 and 0.72, respectively. As for the
social network variable, F2 is 0.115, which is included in the category of medium effect size
according to Cohen (1992).

Table 6. Determination of coefficient (R?), effect size (F?2), and predictive relevance (Q?)

Variabel VIF F square R square Q square
Need for 5114 0,017

achievement

gl;l.sl?rtllex"lty Social R 0,443 0,259
Network 1,672 0,115

Entrepreneurial

Intention

Path analysis is used to measure the extent to which the indirect or direct influence of
the two variables measured (i.e., achievement motivation and creativity) on entrepreneurial
interest through social networks. Path analysis can also determine whether the research
hypothesis is accepted or rejected based on the CR and P values (Table 5). The hypothesis is
accepted if the value of CR>1.995 and P<0.05.

Table 7. Path Analysis Result

Estimate CR P
Creativity 2 Online Social Network 0,388 5,320 0,000
Creativity 2 Enterpreneurial Intention 0,298 3,635 0,000
Need for Achievement-> Online Social Network 0,299 3,869 0,000
Need for Achievement -> Enterpreneurial 0,140 1,464 0,144
Intention
Jejaring sosial-> Enterpreneurial Intention 0,328 4,644 0,000
Variable R2
Online Social Network 0,402
Enterpreneurial Intention 0,443

In addition to CP and P, path analysis also produces a determinant coefficient (R2)
which describes the effect of exogenous variables on endogenous variables. The combined
effect of achievement motivation and creativity on social networks is R2=0.402, while the
combined effect of achievement motivation, creativity, and social networking on
entrepreneurial interest is R2=0.443. Furthermore, the Sobel test was also conducted to
determine the indirect effect of the independent variables (social networking and creativity)
on the dependent variable (entrepreneurial interest) through the mediator variable (social
networking). The t-value that is smaller than 1.96 indicates a significant indirect effect.
Table 8 Sobel Test Results

T
Need for achievement->online sosial network-> 3,100
entrepreneurial intention
creativity=>online sosial network-> 3,288
entrepreneurial intention
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This study aims to examine (1) the direct effect of achievement motivation and
creativity on social networks, (2) the direct effect of achievement motivation, creativity, and
social networking on entrepreneurial interest; and (3) the indirect effect of achievement
motivation and creativity on interest in entrepreneurship through social networks. In this
study, to determine the relationship between achievement motivation and creativity with
interest in entrepreneurship through social networks, path analysis was used to determine
the relationship. Table 7 shows the conclusions from hypothesis testing.

Table 9 Conclusions for Hypothesis Testing

Hipotesis CR(>1,995) t(>1,96) Result
H1 : Need for achievement - online sosial 3,869" Accepted
network

H2 :creativity 2 online sosial network 5,320" Accepted
H3 : need for achievement-> 3,510 Accepted
enterpreneurial intention

H4 :creativity 2 enterpreneurial intention 3,635* Accepted
H5 :Jejaring sosial - enterpreneurial 4,644 Accepted
intention

H6 :need for achievemnt->online social 3,100 Accepted
network - entrepreneurial intention

H7 :creativity > online sosial network - 3,288 Accepted

entrepreneurial intention
Notes: *p<0,05

Table 6 shows that achievement motivation has a positive and significant relationship with
social networking, which is known through the critical ratio (CR) value of 3.869 and p<0.05.

Creativity has a positive and significant relationship with social networks, with a critical
ratio (CR) value of 5.320 and p<0.05. Previous studies have shown that social networking is
often associated with increased creativity. In line with the results of research (Chia & Liang,
2016; Kim et al.,, 2016; Nordiana, 2014) that creativity has a positive relationship with social
networks, although the role of social networks on one's creativity depends on the individual
characteristics of the person himself.

Achievement motivation has a significant positive relationship with interest in
entrepreneurship. This is not in line with the results of previous studies, such as the results
of research (Utari & Sukidjo, 2020; Voda & Florea, 2019) which showed that one's interest in
entrepreneurship depends on an increase in achievement motivation scores and locus of
control, meaning the higher one's achievement motivation score, the higher the interest in
entrepreneurship. Likewise, the results of research (Baidi & Suyatno, 2018; Putra &
Rusmawati, 2020; Saif & Ghania, 2020) show that achievement motivation is significantly
related to entrepreneurial behavior, where interest in entrepreneurship is also a predictor
of entrepreneurial behavior.

Creativity has a positive and significant relationship with interest in entrepreneurship,
with a critical ratio (CR) value of 3.635 and p <0.05. The results of this study are in line with
research (Osiri & Kungu, 2019) which shows that self-efficacy and creativity significantly
predict interest in entrepreneurship. Research conducted by (Biraglia & Kadile, 2017) also
shows a positive and significant relationship between creativity and entrepreneurial interest,
which means that the higher a person's level of creativity, the higher his entrepreneurial
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interest. Creativity also affects the student's entrepreneurial interest starting from looking
for initial ideas in starting new businesses to producing new products (Tantawy et al., 2021)

CONCLUSION AND RECOMMENDATION

According to the results of the data analysis and discussion above, several things can be
said. First, creativity is significantly influenced by achievement motivation and attitude.
Achievement motivation and attitude on entrepreneurial intention are because the higher a
person's achievement and positive attitude, the more ideas are carried out to make people
more creative. Second, entrepreneurial interest is significantly influenced by achievement
motivation, attitude, and creativity. The higher the achievement motivation, positive attitude,
and creativity of a person, the higher a person's interest in entrepreneurship. Third,
creativity significantly mediates the relationship between achievement motivation and
attitudes towards entrepreneurial interest. High achievement motivation is achieved
through a person's creativity in finding new ideas, and it can increase his interest in
entrepreneurship. Likewise, a positive attitude towards the idea of starting a new business
that is realized with creativity can increase student entrepreneurial interest.

Furthermore, the results of this study can be used by lecturers at the university in
Lampung Province, Indonesia, as a conceptual framework in the variables of achievement
and creativity. As a result, achievement motivation and creativity can be further improved in
entrepreneurship learning to increase student interest in entrepreneurship and for decision-
makers in universities to focus more on developing entrepreneurship education curriculum
that can change the interest of entrepreneurs to become entrepreneurs.
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